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Abstract

INTRODUCTION. Psychological topics are currently in demand in video blogging. The purpose
of the study is to identify approaches of video bloggers of the Russian-speaking sector of the In-
ternet to informing about cyberbullying, to specify the dominant rhetoric in this thematic niche.
MATERIALS AND METHODS. The research material is the videos posted on the Rutube plat-
form and issued first by prioritization algorithms for the query “cyberbullying”. Based on a multi-
modal discourse analysis of these videos, we specify the dominant rhetoric in the description of
cyberbullying, and also record the dominant subtopics within the key topic. RESULTS AND
DISCUSSION. Video bloggers are actively developing the topic of cyberbullying. In terms of do-
minant rhetoric, we cannot speak about the predominance of objective or subjective forms of in-
formation presentation — they are present in the analyzed content to an equal extent. At the same
time, it can be noted that the rhetorics of optimism and rationality dominate over the rhetoric of
frustration. Attention is paid to such aspects of the phenomenon as types, causes and means of
preventing cyberbullying. At the same time, cyberbullying is not always defined, indicating that
the term is gradually becoming generally accepted. At the same time, its interpretation is extreme-
ly variable among different authors, and the range of phenomena united by the term “cyberbully-
ing” is wide. The description of the causes and ways of combating this phenomenon are also va-
ried. CONCLUSION. In the analyzed media sector such phenomenon as retelling of the same type
of information in different variants, as well as prescriptive manner of narration is widespread.
However, the majority of publications are of a constructive nature and are aimed at combating the
negative consequences of cyberbullying.
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AHHOTALMA

BBEJIEHUE. INcuxonoruueckas TeMaTHKa CEroIHs BOCTpeOoBaHa B BuacoOnoruure. llens wc-
CJICJIOBAHUS — BBIABUTH TOJXOJIbI BUICO0IOTepPOB PYCCKOSI3BIYHOTO cekTopa MHTepHeTa K uHpOp-
MHUPOBAHHIO 0 KHOepOyIUTHHTe, KOHKPETU3NPOBATh JOMUHHUPYIONIHE B ATOH TeMaTHYECKOW HHIIE
putopuku. MATEPUAJIBI 1 METO/IbI. Marepuan uccienoBanusi — BHICOPOJIUKH, Pa3MeNIEH-
HBIe Ha TuIaTdopMme «PyTpi00» U BBIaBaeMBbIe aJTOPUTMaMU MIPHOPUTE3ANH MIEPBBIMH TI0 3aIIpo-
cy «kubepOymmuHar». Ha 0CHOBE MyNBTHMOAAIHHOTO IHMCKYpC-aHAJIN3a 3THX BHICOPOIHUKOB MBI
KOHKPETH3UPYEM TOMHHHUPYIOIINE PUTOPUKU B OMHCAHWU KHOEpOyIIMHTa, a Takke (UKCHpyeM
JMIOMUHHPYIOIIHE TIoATeMBI B paMmkax kitodeBoid TeMbl. PE3YJIBTATHI NCCIIEAOBAHU . Bu-
JICO0JIOTephl aKTHBHO Pa3padaThiBalOT TeMy KuOepOyiumHra. B acrmekre JOMUHHUPYIOIUX PUTO-
PHK HeJb3sl TOBOPUTH O MPEOOIalaHnu 00BEKTHBHOM WM CYOBEKTHBHOM (hOopMBI mogaun HHDOP-
MaIlMi — OHU MPHUCYTCTBYIOT B aHAIM3UPYCMOM KOHTCHTE B paBHOM cremeHu. Hapsmy ¢ atuwm,
MOXKHO OTMETHTh, YTO PUTOPUKU ONTUMHU3MA W PAIMOHAIBHOCTH JOMHHHPYIOT HAJ PUTOPUKON
¢dpyctparuu. OOparieHo BHUMAaHUC HA TAKUE ACTICKTHI SBJICHUS, KaK BUBI, IPUYHHBI U CPEICTBA
npeJoTBpalicHus kuoepOyuiuara. [lpu 3Tom onpeneneHne KubepOyuMHTra JaéTCs He BCEra, 4To
CBUJICTEIILCTBYET O TOM, YTO TEPMHUH ITOCTEIIEHHO CTAHOBUTCS OOMIETIPHHATHIM. BMecTe ¢ TeMm ero
TPaKTOBKa YPE3BBIYAWHO BaprabelIbHa y pPa3HBIX aBTOPOB, IIUPOK KPYT SBICHUH, 00bEAMHIEMBIX
MOHATHEM «KHOepOyIuHT». Takke BaprnabelbHbI ONMMCAHUE IPUYHUH B CIIOCOO0B OOPHOBI C ATUM
sprieaneM. SAKJIFOYEHUE. B ananmm3upyeMoM CeKTOpe Meaua pacinpoCTpaHEHO TaKoe SIBJICHHE,
KaK TepecKka3 OJHOTUITHON WH(OPMAIMU B pa3HBIX BapHaHTAX, a TAKOKE PEIenTypHas MaHepa I1o-
BecTBOBaHUs. OTHAKO OOJBIIMHCTBO MyOJIUKAIMI HMEET KOHCTPYKTHBHBIX XapakTep U Harpaslie-
HO Ha OOpBHOY ¢ HETATHUBHBIMHU MOCCICTBUSIMHA KHOEPOYILIHHTA.

KiroueBble cjioBa: HOBBIE MEIHa, CETEBOM BHUICOKOHTEHT, BUACOOIOTHHT, KHOEpOYIIIHHT, Me-
INarpaMOTHOCTh, MEUATICUXOJIOTHS, PUTOPHKA TIOBECTBOBAHUS

(I)I/IHaHCl/IPOBaHHe. 910 HCCIICA0BAaHUC HC IMOJTY4YaIO0 BHCIIHETO (l)I/IHaHCI/IPOBaHI/IH.
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INTRODUCTION

Forming media literacy today is one of the
key challenges facing media researchers. It is
associated with such a process as the mediatiza-
tion of various spheres of our lives [1]. Its inten-
sity is noted by many researchers as a factor of
significant sociocultural transformations that
affect the life of society as a whole and each
individual [2-5]. This process leads to an ex-
acerbation of those problems that previously
existed in the network environment [6—8]. First
of all, they are associated with aggressive beha-
vior of users, which is sometimes activated by
such qualities of Internet communication as ap-
parent anonymity, impunity, and frivolity. Such
problems include — cyberbullying. In the frame-
work of the research, we define cyberbullying as
“intentional, systematic aggression directed
against a victim using digital technologies” [9],
primarily in a networked environment. Unfortu-
nately, survey results show that online bullying
is extremely common. Thus, according to the
results of a joint study by the social network
“VKontakte” and the company that develops
survey processes “UXSSR”, in 2023, 57 % of
Russians encountered a situation of cyberbul-
lying'. The results of the 2021 VCIOM (Russian
Public Opinion Research Center) study specify
the manifestations of bullying that Russian user
most often had to deal with:

— rude comments addressed to oneself —

10 %;

— rude comments about other people —
49 %;

— trolling towards oneself — 7 %;

— trolling towards other people — 39 %;

— insults due to gender, age or views —
6 %;

— insults due to gender, age or views to-
wards other people — 34 %;

— offensive rumors addressed to oneself —
5 %;

— offensive rumors against other people —
31 %;

! Akimova E. 57 % of Russians have encountered cy-
berbullying. Why this is a problem. / RBC. 10.11.2023.
URL: https://www.rbc.ru/life/news/654dfdeb9a79472d91
€62168 (accessed: 14.01.2025).

— threats of violence against oneself —
3 %;

— threats of violence against other people
—21 %;

— publishing private information, intimate
photos or videos addressed to oneself — 2 %;

— publication of private information, inti-
mate photographs or videos, address of other
people — 21 %;

— publishing offensive photos or videos
addressed to oneself — 1 %;

— posting hurtful photos or videos about
other people — 26 %>.

In addition, it is important to emphasize in
the context of the research that cyberbullying
victims are often wary of seeking help in the
first reality and seek answers online. And due to
the process of visualizing media consumption
noted by scientists [ 10—13], they choose network
video content as a kind of “advisers”. The quali-
ty of video content about cyberbullying in such
a situation becomes especially significant, since
incorrect explanations, pseudoscientific, unsup-
ported advice can only aggravate the problem.
The purpose of the research is to identify the
approaches of video bloggers in the Russian-
speaking sector of the Internet to informing
about cyberbullying, to specify the rhetoric that
dominates this thematic niche and to determine the
audience’s reaction to this kind of video content.

Despite the significance of the problem, it’s
severely understudied. It is safe to say that there
are many studies aimed at analyzing the pheno-
menon itself “cyberbullying” and developing
recommendations for responding to this problem
[14—17]. There are also studies of video blogs as
a relatively new media sector with a significant
impact on audiences in general [18-22] and
young viewers in particular [23; 24]. However,
so far there has been no comprehensive study of
the representation of the topic of cyberbullying
in the Russian-language video blogging sector in
order to identify the authors’ approaches to in-
forming about this problem, as well as to deter-
mine the audience’s reaction to this kind of con-

2 Cyberbullying: the scale of the problem in Russia //
VCIOM. 07.06.2021. URL: https://wciom.ru/analytical-
reviews/analiticheskii-obzor/kiberbulling-masshtab-
problemy-v-rossii (accessed: 14.01.2025).
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tent. In our study, we strive to close this obvious
gap.

MATERIALS AND METHODS

The research material is video hosting
channels “Rutube” of a popular science and cul-
tural and educational orientation. The empirical
basis of the study was ten videos, prioritized by
the platform’s recommendation algorithms on
demand “cyberbullying” and comments on
them: “Cyberbullying” (channel «Digit Les-
son»)’, “What is cyberbullying?” (channel
“AGOPP”)*, “What is cyberbullying” (channel
“UT Ministry of Internal Affairs of Russia for
the North Caucasus Federal District”)’, “Cyber-
bullying: what it is and how to protect yourself
from it” (channel “RosCo”)°, “Types of cyber-
bullying” (channel “Cyberethics”)’, “Cyberbul-
lying. Educational cartoon for the lesson “Con-
versations about important things” (channel
“YAKlass”)®, “Connected by the same network
|Cyberbullying” (channel “Center for Global IT
Cooperation”)’, “Cyberbullying. How to deal
with bullying on the Internet” (channel “DON-
24 TV channel”)'’, “Cyberbullying and trolling.
What to do?” (channel “Regional Development

> Cyberbullying // Rutube. 16.01.2023. URL:
https://rutube.ru/video/37f71a781e8ba5t6f74e0f0357b5840
6/ (accessed: 14.01.2025).

4 What is cyberbullying? // Rutube. 11.02.2025. URL:
https://rutube.ru/video/d2¢62155219d3290b1da5248721a4
330/ (accessed: 13.02.2025).

3 What is cyberbullying // Rutube. 14.12.2023. URL:
https://rutube.ru/video/51{fab25166bfb41234969bed282956
f/ (accessed: 14.01.2025).

6 Cyberbullying: what it is and how to protect your-
self from it // Rutube. 24.09.2024. URL:
https://rutube.ru/video/b122d8b344flac6a3d60e2daflabb2f
9/ (accessed: 14.01.2025).

7 Types of cyberbullying // Rutube. 16.04.2022. URL:
https://rutube.ru/video/1d64d93b67caaf523f1997e67cf78¢c3
5/ (accessed: 14.01.2025).

§ Cyberbullying. Educational cartoon for the lesson
“Talk about important things” // Rutube. 12.11.2024. URL:
https://rutube.ru/video/03bb482194741a6384f1b11bdda3d5
7a/ (accessed: 14.01.2025).

% Connected by one network | Cyberbullying // Ru-
tube. 05.08.2022. URL: https://rutube.ru/video/067514¢2
fbc0f0b733057bf05¢1d5b32/ (accessed: 14.01.2025).

1% Cyberbullying. How to deal with bullying on the
Internet // Rutube. 28.06.2021. URL: https://rutube.ru/
video/0f09¢1d42181d2de647181a0fd2662cd/  (accessed:
14.01.2025).

Center”)"", “What is cyberbullying. And how to
avoid becoming a victim of cyberbullying”
(channel “Anti-terrorism”)"2.

The study includes two key stages. In the
first stage, we analyze the content of the videos
with the aim of identifying the dominant rhetoric
of the narrative. In this part of the study, we ap-
ply a multimodal analysis, in which we consider
the following levels of the work: verbal, intona-
tional, visual, level of subtext and level of con-
text. At each of these levels, we record markers
that determine the author’s attitude to the subject
of the story according to criteria that are essen-
tial to us: objectivity or subjectivity, a key idea
and an emotional message.

At the second stage, using the discourse
analysis method, we identify the audience’s
reaction to the analyzed video content. To
achieve this goal, we analyze comments on vid-
eos, recording their content according to the fol-
lowing relevant parameters: significance or in-
significance of the topic, positive or negative
attitude towards the topic.

The comparison of the results of the first
and second stages allows us to identify the in-
terdependence between the dominant rhetoric of
the author and the reaction of the audience.

RESULTS AND DISCUSSION

The analysis of the media content in the
sample revealed two key rhetoric in which cy-
berbullying is discussed.

1. Objectivizing the narrative. Online bully-
ing is presented in such videos as a social prob-
lem. The means of solving it are media educa-
tion, adjustment of the legal sphere and psycho-
logical assistance.

Narrative objectification is present in 50 %
of the analyzed videos. The degree of objectifi-
cation can vary. The author can be present in the
frame, personify the message, but present the
material unemotionally (“What is cyberbully-

' Cyberbullying and trolling. What to do? // Rutube.
12.16.2024. URL:  https:/rutube.ru/video/5¢2¢706782
15011e7¢576df7351a9¢ed2/ (accessed: 14.01.2025).

12 What is cyberbullying. And how to avoid becoming
a victim of cyberbullying // Rutube. 18.09.2024. URL:
https://rutube.ru/video/12b6342846¢51b3a15317¢7500b21c
fe/ (accessed: 14.01.2025).
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ing?”, “Cyberbullying: what is it and how to
protect yourself from it”). The author may be
absent from the frame and transmit information
in voice-over text “Cyberbullying. Educational
cartoon for the lesson “Conversations about im-
portant things”). The video can be completely
depersonalized: information is transmitted only
through video sequences (a combination of im-
ages and credits), and the sound series contains
only musical accompaniment (“What is cyber-
bullying. And how to avoid becoming a victim
of cyberbullying”) or not at all (“What is cyber-
bullying”). In this case, animation and video
formats from the board are often used.

2. Narrative subjectivation. The problem is
viewed emotionally. Subjectivation takes two
key forms. In the first case, cyberbullying is
considered a personal tragedy of a person. The
author addresses those who can be considered
victims of cyberbullying (“How to combat on-
line bullying”, “Cyberbullying and trolling.
What to do?”). In the second case, the author
emotionally conveys information about the phe-
nomenon, there is an intimization of the narra-
tive, the presence of voice makeup, a reduction
in the distance of communication, and some-
times fictional fairy-tale characters are intro-
duced (nerpa Zhenya in the video “Cyberbully-
ing”, “Types of cyberbullying”, “Connected by
one network| Cyberbullying”).

Regardless of the rhetoric, the authors use a
similar composition, including the following
compositional nodes in different sequences:

1. Exposition. There is often a reliance on a
figurative landmark, the telling of a specific sto-
ry (“Cyberbullying. How to combat online bul-
lying”, “Cyberbullying and trolling. What to
do?”, “Cyberbullying”, “Types of cyberbully-
ing”);

2. Definition of cyberbullying (“Cyberbul-
lying”, “What is cyberbullying?”, “Cyberbully-
ing. Educational cartoon for the lesson “Conver-
sations about important things”). It is present in
only 30 % of the analyzed content, which indi-
cates that the term itself has already become
commonly used;

3. Specification of its characteristics and
types (“What is cyberbullying. And how to
avoid becoming a victim of cyberbullying”,
“What is cyberbullying?”, “Cyberbullying: what

is it and how to protect yourself from it”, “Types
of cyberbullying”, “Cyberbullying. Educational
cartoon for the lesson “Talking about important
things”);

4. Determining the causes (“Cyberbullying.
How to combat online bullying”, “Cyberbully-
ing and trolling. What to do?”, “Types of cyber-
bullying™);

5. Recommendations to combat this phe-
nomenon (100 % of the analyzed content).

The last two parts are extremely variable.
As a rule, they include general provisions that
are supplemented by unique author information.

Thus, among the reasons are the peculiari-
ties of the network environment (primarily —
anonymity of communication), poor develop-
ment of legal norms, psychological illiteracy of
the population.

Individualized reasons include the aggres-
sors desire to gain emotions and popularity
(“Cyberbullying. How to deal with online bully-
ing”), the power imbalance between the victim
and the aggressor (“What is cyberbullying?”),
the psychological characteristics of the aggres-
sor (“What is cyberbullying?”’). The latter are
sometimes taken to the point of absurdity. So, in
the video “Cyberbullying and trolling. What to
do?” there is a phrase addressed to the victim:
“Think, perhaps they (the aggressors) are so
sad... And you are so popular”. Such a phrase
sounds like an implicit justification for the ag-
gressor. And in the video “Types of cyberbully-
ing” we find excessive hyperbolization of the
phenomenon: “Don’t you think that people are
basically evil?”.

Common means of struggle include advice
not to react to the bully’s attacks, not to make
excuses, to block the offender, and to remove
the problem from network communication into
real communication.

Individual recommendations differ in vary-
ing degrees of validity. For example, the rec-
ommendation “not to post personal photos” is
hardly feasible (“What is cyberbullying. And
how to avoid falling victim to cyberbullying”).
The same can be said about the recommenda-
tion: “Keep an eye on everyone who subscribes
to you. Look at which pages they follow. Maybe
there are hate groups in subscriptions” (“What is
cyberbullying?”). But the recommendations to
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use the appropriate settings and algorithms of
the networks themselves and to contact the tech-
nical support service seem correct (“Cyberbully-
ing. How to combat online bullying”, “Cyber-
bullying: what it is and how to protect yourself
from it”’). Recommendations are also correct “do
not mirror the negative” (“Cyberbullying and
trolling. What to do?”), “find someone who will
support you”, “take a screenshot of the offend-
er’s messages” (“Cyberbullying”), “contact the
police” (“Cyberbullying: what it is and how to
protect yourself from it”). One of the videos is
devoted to the analysis of criminal liability for
online bullying (What is cyberbullying”), and the
other — administrative liability (“Cyberbullying:
what it is and how to protect yourself from it”).

You can also note the peculiarity of the rec-
ommendations — their focus on children. It can
be seen in remarks emphasizing that cyberbully-
ing is primarily a child problem situation: “Tell
adults about the problem” (“What is cyberbully-
ing. And how to avoid becoming a victim of
cyberbullying”), “How can you explain to a
child in which case it is better to contact
adults?” (“What is cyberbullying?”), “Train
your child to report threats to you...” (“What is
cyberbullying”), “Schoolchildren are most often
the victims” (“Cyberbullying: what it is and how
to protect yourself from it”). The focus on child-
ren is also supported by the fact that 50 % of the
videos from the analyzed sample are made in
animated formats.

In terms of emotional message, the follow-
ing rhetoric can be defined:

1. Rational. The author talks about the prob-
lem relatively calmly and carefully (“What is
cyberbullying. And how to avoid falling victim
to cyberbullying”, “What is cyberbullying?”,
“Cyberbullying: what is it and how to protect
yourself from it”);

2. Optimistic. The author appeals to victims
with a positive attitude and a solution to the
problem (“Cyberbullying. How to combat online

9% ¢

bullying”, “Cyberbullying and trolling. What to
do?”, “Cyberbullying”, “Cyberbullying. Educa-
tional cartoon for the lesson “Talking about im-
portant things”);

3. Frustrating. The author describes the sit-
uation as extremely complex, with shocking

problems (“Single Network Linked | Cyberbul-
lying”).

These rhetorics are reinforced intonational-
ly, as well as at the video level — in the use of
credits and infographics.

Visual images of victims are an important
part of the narrative. They can be broadly di-
vided into three types:

1. Victims at the peak of cyberbullying.
Here we see suffering, depression on a person’s
face. A dark color palette is used (“Cyberbully-
ing and trolling. What to do?”, “Cyberbullying:
what it is and how to protect yourself from it”,
“Connected by the same network | Cyberbully-
ing”);

2. Victims who have overcame the misfor-
tune and solved the problem. Faces are either
serious, concerned and confident, or joyful
(“What is cyberbullying. And how to avoid be-
coming a victim of cyberbullying”, “Cyberbul-
lying. How to combat online bullying”, “Cyber-
bullying”);

3. Victims are popular, famous people who
have experienced and dealt with serious prob-
lems (“Cyberbullying: what it is and how to pro-
tect yourself from it”, “Types of cyberbullying”).

Some terminological confusion can be no-
ticed in the analysis of the phenomenon itself. A
number of authors interpret the concept “cyber-
bullying” narrowly, only as deliberate online
bullying, while other authors include in the con-
cept “cyberbullying” such phenomena as “trol-
ling” (“Cyberbullying and trolling. What to

L INTY

do?”), “boycott”, “harassment”, “outing”, “dis-
sing”, “frapping” (“What is cyberbullying. And
how to avoid becoming a victim of cyberbully-
ing”), “happy slapping”, “griefing” (“What is
cyberbullying?”), “hating”, “cyberstalking”,
“personal data leak” (“Cyberbullying: what is it
and how to protect yourself from it”), “cyber-
mobbing”, “body shaming”, “sexism”, “leak-
ing”, “catfishing” (“Types of cyberbullying”).

It is interesting to trace the audience’s reac-
tion to the broadcast content. It can be roughly
divided into positive and negative.

Positive reactions include support for vic-
tims, support for the author, and support for the
company (“Cyberbullying. How to combat bul-
lying on the Internet” — comments from respon-

dents in the video itself in the format of a street
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survey). There may also be personal stories of
cyberbullying: “I am constantly being bullied on
the Internet! It even happened that I wanted to
leave the Internet for good!”" (“What is cyber-
bullying. And how to avoid becoming a victim
of cyberbullying”), “I am constantly being bul-
lied on the Internet ((((( (“Cyberbullying”). The
negative reaction is expressed in the formulation
of the thesis about the meaninglessness of such
content and in the desire to switch the audience’s
attention to another topic: “Also for me, the
meaning of life” (“Types of cyberbullying”).

CONCLUSION

The results of the study indicate that the
network environment pays sufficient attention to
the problem of cyberbullying. The authors are
generally united in their story about the essence,
causes, consequences, forms of this phenome-
non and ways to combat them. It is important
that there is content addressed to both adult and
children’s audiences.

'3 The author’s spelling and punctuation are preserved
in the commentary quotes.

The materials are dominated by two key
rhetoric — a realistic and optimistic attitude to-
wards the possibility of solving the problem.
Frustrating rhetoric was found in only one
video. This can be assessed as a positive ap-
proach to communication, since it is important
for victims to understand that their situation is
solvable.

The negative aspects of developing the top-
ic of cyberbullying in the analyzed media sector
include infrequent contact with experts (only in
two videos), leading to the repetition of banal
statements or even the appearance of erroneous
recommendations. Also alarming is the authors’
differing understanding of the “cyberbullying”
category. Different authors include various spe-
cific communication acts in the range of ana-
lyzed phenomena, which devalues some rec-
ommendations, since they apply only to individ-
ual forms of cyberbullying.

Summarizing the above, we emphasize that
on the “Rutube” platform active and fairly cor-
rect work is being carried out to improve the
literacy of the population regarding the situation
of cyberbullying, however, increasing media
literacy in this area still cannot be considered
fully implemented.
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